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Why is it important to stay up to date on digital channels?
Digital marketing is an essential asset to business growth, and it assists the advertiser and the business person in establishing an authoritative online presence. With the development of the internet, many people use most of their time online. The majority of people use the internet all over the world. This is becoming one area where many businesses choose to advertise their products as it reaches many people across the globe. Many customers are online, a place of interest in the importance of digital advertisement or marketing channels. Many customers browse over the internet, searching for services and products, making digital media crucial for marketing and advertisement (Chaffey et al. 2013).
Digital channels enable businesses to target their ideal audience, which makes digital marketing very essential. Digital channels allow companies to target most customers more precisely as compared to traditional means. Digital channels enable businesses and mainly the advertisement department, to monitor their campaigns and track them, and they improve them for healthier outcomes. It is easier for a business to monitor their campaign's performance through digital marketing, making it easier to fix it and adapt the changes. 
According to Chaffey et al. (2013), advertisements' digital channels give an impressive return on investment. The businesses that use digital marketing get more out returns of investment as they reach broader markets overseas.  It is very lucrative to use online advertising methods. This gives room for a great ROI since there is no need to use a considerable amount of money to carry out the campaign. 

Digital channels give businesses more advantages of competing with other, more significant firms heavily invested in digital marketing. Therefore, for any business to flourish worldwide and find a market for their goods, it's essential to engage in digital marketing. This creates a chance for small enterprises to grow and compete with giant corporations. Digital advertainment provides an opportunity for businesses to compete with large firms to get more relevant leads (Taiminen and Karjaluoto 2015).
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